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Our focus
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LUZMO
The fastest route to embedded analytics

Effortless embed-ready data Native-feeling visuals Truly self-serve analytics for
anyone can build end users

Make your data instantly ready, The composable layer for

Help every end-user understand,
understandable, and trustworthy for native-feeling data products,

personalize, and act on data, without
humans and Al. empowering anyone to create relying on data analysts or static
beautiful and insightful charts. dashboards.

‘ Sales dataset

Report Builder
© EN O Europe/Brussels (UTC+01:00)

Who are our main competitors?

3 timestamp £ shop © latitude © longitude  : & transaction t ¢

: The main competitors in our sailes pipeline are SynthoSoft and VizEdge,
vvvvvvv which appear most frequently as the primary competitor in dedls, with 107
I wunlE . S I S
and 98 mentions respectively. Other notable competitors include

P P N P . InferaTech, DataHive, Novasignal, and MetricLoop, but their presence is

M b i M b significantly lower. This distribution suggests that SynthoSoft and VizEdge
04/30/2025, 09:4112.829 Pollich LLC 1288 -9833 payment are the most prominent rivals in our competitive landscape.
05/05/2025, 22:38:27.861 Kris - Connelly 88.22 2603 Ppayment

+  Showtop5

01/22/2025, 04:04:54.959 Rath, Graham and Keebler 5477 4593 invoice
01/28/2025, 16:48:19.893 Rath, Graham and Keebler -53.09 -14853 deposit

DataHive -
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What we shipped



Al Summary

Add auto generated summaries to your dashboards, with

full support for user context like filters or language Generated with Al
SettingS  $135,367 expected to close this quarter,
) setting a clear target for performance
evaluation. Weighted pipeline value
Included in pla ns Pro and above. « Average deal size shows volatility, starting

2026 at $54,809, indicating a potential
upward trend.

How to get access « USA leads in pipeline value, with DataQuanta
at $686,548, highlighting regional strengths.

e  Reach out to your CSM or our support team to
access get acCcess Now. Total pipeline value

Deal value per stage

1. Prospecting

2. Qualification

LUzmo



I\II etad ata au d i-t Columns (9) %% Improve metadata v

A|-powered metadata suggestions We automatically detected possible metadata improvements for the columns
in this dataset. Review them below and apply the changes you want.
e Cleaner metadata strengthens Al-powered © people
features like Luzmo IQ. people =  Number of People ® ®
e Getinstant recommendations for clearer column
names, data types, and descriptions. © consumption_kwh
e Trigger metadata analysis directly from the consumption_kwh > Energy Consumption (kWh) (@) (%)
Dataset Editor.
soo Site
Includedin all plans e 5 Site Location @ ®

How to get access (beta)

&g energy_type

e Reach out to your CSM or our support team to energy-type = Type of Energy © 6
access the beta.

52 device

Accept all

LUzmo



Prompt-to-formula

Al-powered Formula generator

e Use natural language to create your formulas
e  Noneed to know perfectly the syntax

How to get access (beta)

e  Reach out to your CSM or our support team to
access the beta.

LUzmo

total consumption divided by device

HILEAN (O energy_kwh BEEE



Period comparisons
in pivot tables

Pivot tables now support all available period Daterange @ 12/01/2025-12/3.. X
comparisons. Comparison | & 01/01/2025-01/.. X

Includedin all plans

Beauty 761 50 7.04%

Books 840 99 13.31%
How to get access (beta) ooty i o s
Children's Book 192 36 23.08%
e  Reach out to your CSM or our support team to Comics 170 = ~286%
Fiction Novel 160 33 25.38%

access the beta. S 163 -19 -11.05%

Clothing Product_Category: Home & Kitchen -0.28%
Electronics Absolute change: -57 12.78%
Home &Kitchen = -7.13%

LUzmo
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Sneak peak: Luzmo Studio

Refreshed Studio user interface
Modern look and feel, reduced clutter for a more
focussed building experience.

Build and edit dashboards in minutes
Speed up chart building through natural language

workflows.

Includedin all plans

LUzmo

Ll Sales Pipeline Dashboard

@



@) satescompass Report Builder

Modular report builder

o [%adsMemns  © ©

Building blocks to create your own embedded dashboard
editing experience

Give your users control over their insights, with full control
over the complexity you expose

Native look, multi-language, mobile friendly

Composable plug-and-play components

Preview

Q1f2026
Q3/2025
Q4/2028

Q2/2028

sy
. ‘ Q2025

LUzmo



Nested formulas [BETA]

Build multi-level KPIs by aggregating aggregated results.

Cut workarounds (less dataset duplication, fewer external
calculations).

Keep it predictable (same Ul, limited depth, clear dedl. @nount, usd S

validation errors).

LUzmo



Scaling Luzmo

Active users of embedded dashboards and

visualizations grew by 35% in2025

LUzZmo
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Q&A

Submit ideas via our Roadmap page:
https://www.luzmo.com/roadmap



https://www.luzmo.com/roadmap

